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CNMEPOMWH

KATICYJibl 1000 MTI' Ne 30

CIMEPOMWH - 3TO NnprpoAaHbI/ COCTaB,
npegHasHayeHHbIN ANS neYyeHnda cekcyanbHbIX
PACCTPOWCTB NHOOOro xapakrepa n My>CKOro
becnnoamns.

CIMEPOMWH oka3eieaem go30delicmaue Ha 0p2aHU3M MyXCYUH KaK
UuHaubumop ocpoouscmepassl, yAyduiaem 3pekKmuibHyr0 OYHKYUK U

nossiwiaem /Aubuoo.




CocTaB:

L-aprmHuH 500 mr
JKCTPAKT anumMmeanyma 100 mr
JKCTPAKT CM6MpPCKOro XXeHbLleHA 100 Mr
DKCTPAKT KOPEeMcKoro >xeHbwieHa 100 mr

JKCTPAKT TOHraTa anu 50 mMr
DKCTPAKT FTMHKO 61noba 50 Mr
IKCTPAKT MaKu 40 mr

LMHKa rNMiKoHaT 40 mr
ButamuH B3 10 mr
ButamuH B6 2 Mr
ButamumH B9 0,2 mMr
CeneH 0,2% 0,2 mMr
ButamumH B 12 0,002 mr
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YcnnnBaet nnounao.
YnydllaeT KayecTBO 1 KOJIMYeCTBO CNepMbl.
HopManunsyeTt My>XCKOW ropMOHaabHbI GOH.

AeﬁCTBme YcTpaHdaeT npexageBpeMeHHoe
c n E PO M I/I HA ceMan3BepxeHue.

e Bbi3blBaeT CTabUIbHYO 1 4OITOBPEMEHHYIO
3peKLmnio.

* YCTpaHAeT HePBO3HOCTb, BOJIHEHWE, YCTaNoCThb,
BANOCTb N AeNpeccrio, MOBbILWAeT MeHTaNbHYH
KOHLEeHTpayuto.

e OKa3blBaeT 06LWUMIN TOHN3NPYHOLWLNA 3O PEeKT.



Bo Bpemsa apekyuv

BHe 3pekuuw




L-ap2UHUH nossiwiaem
K0/1u4ecmeo cnepmel 8
Op2aHU3Me, yay4duiaem ee
Ka4yecmeo U h008UXCHOCMb
cnepmamo3oudos.
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L-apruHnH 500 mr

L-ap2UHUH - 5TO aMVWHOKWNCNOTA, N3 KOTOPOW
CMHTe3npyeTca okcung asota NO. 3710
OCHOBHOW KOMMNOHEHT ANA obpa3oBaHuUA
NONTOBbLIX TOPMOHOB.

AMUHOKNCNOTa ycunmnBaeT KPoBOTOK (Yepe3 NO, KoTopbIn
paccnabnser MbllleYHbIN TOHYC CTEHOK COCYZA0B), obecneymBaeT
NPUTOK KPOBU K MY>XCKOMY PenpoayKTMBHOMY OpraHy.

ODTO MO3BOIFET 3peKkuUnmn BO3HVKATb ObICTpee N COXPaHATLCA
JonbLue.

Y My>XUMHbI BOCCTaHaBAMBaeTCd He O4HOMOMEHTHAs CMOCOBHOCTL
CeKkCyaslbHOro BO3byXAeHUA (Kak npuv yrnotpebneHnu
crneumannsnpoBaHHbIX NpenapaToB), @ MOCTOAHHAsA CNOCOOHOCTDb
KayecTBeHHOro noJjioBoro aKTa.



L-aprMHMUH nomoraeT COKeYb XUPbl 1 COXPAHUTb HEXUPOBLIE
TKaHW, TakXXe MoOMOraeT KayeCTBEHHO YBeNNUYNTb MblLLEYHYHO
MaccCy Tam, rge sTo Heobxoanmo.

@ L-apruHuH - Cbipbé Ana 06pasoBaHUA KpeaTuHA - NCTOYHMKA
SHEPrn AN KJ1eToK opraHn3ama, No3ToMy L-aprmHMH Takxe
MNOBbILLAET BbIHOC/IVMBOCTb, S3HEPI UMD, CNOCOOHOCTb CKOpeKLLero
BOCCTAHOBNEHWS.
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JKCTpPAKT
Innmeanyma 100 mr

B KNTanckom HapoAHOW MeauLNHE YXXe B TeyeHune
MHOIX CTONIeTUW DNNMeLNYyM NMPpUMeHAeTCH Kak

appoam3mnak (BeLecTBo, CTUMYIVPYOLLLEE NN
YCUNMBAIOLLIEE MOJIOBOE BIEUEHME UMW MOJIOBYHO

AKTUBHOCTb) M CPEACTBO MOBbILLEHWS MY>XXCKO
NOTEeHUNN.

9mo yHUKa/nbHOe coyemaHue mpex MexaHu3mMoe
delicmeus ébieod0um 3numMeouyM Ha OOHO U3

nepesix Mecm 8 Mupe ho 3¢pekmueHocmu cpeou
pacmumenbHbiX CMUMYAAMOPOE hOMeHYUU.
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SNMMELNYM:

a) YCUNMBAET CeKCYyaribHOE »XeflaHue -
nmMéeuno;

0) yBenmymBaa NnpoayKLuo oKkcmaa
a3oTa NO, 3anyckaeT nepByto pasy
MeXaHU3Ma 3peKLUnu;

B) A€NCTBYSA aHA/IOMTMYHO MHIMBUTOPaM
docohoamnacTepasbl, MOBbILLAET
NOTEHLUNIO MY>XXYNH B pa3bl.



CINIOCOBHOCTD
CTUMYJINPOBATD
MOJTOBOE BJIEHEHWE

3BECTHOCTb XeHbLLeHto obecneyunsa
ero CNoCobHOCTb CTUMY/IMPOBATh
nosnosoe BredyeHne. OH MTHOBEHHO
AEeNCTBYeT Ha OpraHvsMm, NpmyemM Ha
HeCKOJIbKO CCTeM O4HOBPEMEHHO,
4YeM BbI3blBaeT Y MY>XXUVHbI BCNIeCK
CeKcyanbHOro XeslaHuga v ycuieHume
OpPracTyecKx OLyLLEeHNIA.

DKCTPAKT cCMbupckoro
XeHbwieHA 100 mr

BOCCTAHOBJ/IEHUA
NMOMHOLUEHHOW
PEMPOAYKTUBHOW
AEATENBHOCTW
MY>XYUHDBI.

XeHbLueHeBbI KOpeHb NCMOoNb3yeTcd A4
BOCCTaHOBJ/1EHNA I'IOI'IHOLI,EHHO|7I
peI-IpOﬂ,yKTI/IBHOVI AEATE/IBHOCTUN MY>XXYUNHBI.
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SPEKTU/IbHbIX MPOB/EM,
COCYAOPACLUNPAKLLEE
NEVNCTBWE

BJAATONPUNATHOE BJINAHWNE
HA CMNEPMY

CNOUPCKNI XEeHbLUEHb MPUMEHSAETCA B
yCTPaHEeHUW 3peKTUIbHbIX MPO6aeM N NPoUnX
chepax 340poBbs. B cocTaBe pacteHums

HEMaJIO VHTPeANEHTOB, NMEOLLNX EJ'IaFOI'IpI/IFITHOe BIANAHWE OKa3bIBAe€TCA N Ha

cocygopacLluimpsitouiee gencTeme. ITu
KOMMOHEHTbI Yy4LLIatT KPOBOCHAbXEHMe
NeHmca, Yem CrocobCTBYHOT MOBbLILLEHMIO
NPOAO/IKNTENBHOCTU I CTOMKOCTU SPEeKLN.

AEATENbHOCTb HEPBHOW

CNCTEMbI

criepMy, 3Ha4YnTeNbHO BO3pacTaeT
NOABVIXXHOCTb M aKTUBHOCTb CMepMaTo30140B,
MOBLILLAOTCA KaUeCTBEHHbIe XapakTepuCTUKU
CeEMEHHOW XUAKOCTW.

He MeHee 3HaUYMMO BO3ENCTBME XEHbLLEHEBbIX
KOMMOHEHTOB Ha AeATe/IbHOCTb HEPBHOM CUCTEMBI,

NO3TOMY KOpPeHb 1CMOJIb3yeTca NPoTB
NCNXOPU3NYECKMNX CTPECCOBbIX PACCTPOWCTB,
nepeyToMaeHs 1 HEPBHOMO UCTOLLEHUS.



JKCTPAKT
KOpewuckoro
JKeHblLLEeHSs
100 mr

JKCTPAaKT KOpenckoro XeHbLUeHs - 3TO
MOLLHENLLNIA NPUPOAHBIV adpoamn3mak
(BeLLecTBO, CTUMYAMPYHOLLEE UK
yCUNBAalKoLLEee MoJiIoBOe BleYeHVe N
NONOBYH aKTUBHOCTb), MPU3HaHHbLIV BO BCEM
Mupe.

Kopelickuu XKeHbweHb nogbiwiaem nomeHyuiro,
geoccmaHaesueaem CeKCyasbHyrO dKMUBHOCMb, yKpenadaem
UMMYHHYIO cucmemy, yayduwiadem namMmame U ycuaueaem
yMcmeeHHble cnocob6HoCMu Yyenoeeka, CHUMaem
ycmanocme U Hanpsx3ceHue.

)XXeHblUeHb AB/IdeTCcA 4OHOPOM
okcupga aszota NO

1o daHHbIM KOpelckux y4yeHbix XX eHoWeHb
sAenaemcsa 0oHopom okcuoa azoma NO e
op2aHU3Me 4YesnioeeKd. A apekyus Ha4YuHaemcs
c ebipabomku NO

YBe/iInyeHe KOJINYecCTBO
cnepmaTtosouvgoB

lMonbv3a XXeHoWeHA 01 MYMCYUH MakKce
cocmoum e moM, Ymo npuém npenapama
nomMoz2aem yeesnu4yums Kosu4ecmeo
cnepMamo30uU008.
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JKCTPAKT TOHrkaTa
Anwn 50 mr

TOHIKAT AJIU

3TO KOPeHb BEYHO3e/IEHOIr0 pPacTeHns, KOTOPbIV
TPAAVLVOHHO NCMOJIb3YyeTCs HaceeHneMm
Manansuum gna ysenmyeHsa noaoBon QyHKLNN Y
MY>KUUH.

MNoeblilLeHKeE MNoepilLEHKE YayyweHue HanoaHeHHA

TecTocTe POHa CEKCYaNbHOM BNe4YeHMWA MNeWeEpPHUCTRIX TEN

MOBbLILLEHWE
KONNYECTBA

TECTOCTEPOHA

JKCTPAKT KOPHSA TOHrKaT A NOBbILLIAET KOIMYECTBO
TeCTOCTEPOHA B KPOBAHOM MOTOKE. OTO NOBbILLIAET CekCyasbHOE
B/IeYEHME MYXXUNH. W, Kak cneacTBue, yaydllaeTcs
KPpOBOOOpALLEeHVIe Ma/IOro Ta3a 1 HarMo/HEHMWE MeLEPUCTbIX TeN B
NO/IOBOM YNEHE, BO3HMKAET 3peKkLus.



[ MHKTO
, BCNeACTBME Yero NnponcxoanT HakonjeHme B
KNeTkax rnagkoMbllLeYHOro cnod COCyA0B UMKANYECKOTro
r'yaHosmMHMoHopocoaTta (LITM®P). B pesynbTate NMPOUCXOAUT
paccnabneHme rnagkux MblllL NeWepuUCTbIX Tesa, YTO cnocobecTByeT
yBe/IMYeHNIo MPUTOKA KPOBW B NOJIOBOMN YneH. DTO cnocobcTByeT
NOBbILWEHWNI NMPOAONXNTENbHOCTN U CTONKOCTU 3peKkLunn.



IKCTpakT Maku 40 mr

JKCTpakT Makwu:

a) ynydwaet paboTy 3HAOKPUHHOW CUCTEMBbI;

6) perynupyeTt n ctabunmsnmpyeTtr yposBeHb ropMOHOB;
B) ycunmBaeT ¢epTUNBbHOCTb Y MYXUYUH N XEeHLWNH;

r) ykpennsetT UMMYHHYI CUCTeMY;

4) NoaLepXMBaeT HEPBHYH CUCTeEMY;

e) HanmonHAeT a3Heprven N NoBbllWaeT BbIHOC/INBOCTb.
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Maka nepyaHcKaa npomuv3spacTaeT Ha
BbICOKOrFropHbIX nanato AHA Ha
BbicoTe 60onee 4 TbiCAY MEeTpPOB.
Mcnonb3ywT aMeJZibYE€HHbIE
BbiCYLIeHHble KOPeHbA.



LnHka
roOKOHaT 40 Mmr

8AXMCHbIU

MUKpPO3/1EMEHM, ﬁ
nNpuUHUMarWUU

yyacmue
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B CAHTE3E TOPMOHOB

B YaCcTHOCTW, TecTtocTepoHa 1 ®CT

B CNMEPMATOIEHESE

(OH HeobxoAMM ANd NPaBUNBLHOIO CO3pPeBaHNS
CMepMaTo30M1A0B, a TakXe ANA NOCTPOEeHUS UX
Hapy>XHOW MeMbpaHbl N XBOCTa. ccnefoBaHMS
nokasanau, YTo A406aBKV C LULMHKOM Y/y4LlatoT
KOZIMYeCTBO CNepMaTo30u1i0B, UX MOABMXHOCTD,
PGOopMYy, KauecTBO, CMNOCOBHOCTbL K OMN040TBOPEHMIO
ANLEKNETKN).

B CEKCYAZIBHOM BJIEHEHWNW

[loCcTaToOuYHOE KONNYECTBO LMHKA B TKAHSAX CEMEHHUNKOB U
npeAcCTaTeNbHOM Xene3bl HAA0/Ir0 COXpaHseT
CeKCyaslbHOEe B/IeYEHVE 1 XOPOLLYH MOTEHLMIO.

“COK MPOCTATDbI"

LIVHK BXOAWT B COCTaB CekpeTa npeAcTaTteNibHOM Xenesbl
(“cok mMpocTaThl”), KOTOPbIV 0b6ecneynBaeT PasXKeHne
crnepMbl NOC/Ee 3AKYNALUNN N MOABUXHOCTb
cnepmMaTo30uMA0B.



CeneH 0.2 %
0.2 Mr

MUKpO3/1eMeHmM, Komopbll 3awuujaem
KJ1emku om oKUC/a1UMmMe/ibHo20
nospexc0eHuUA(aHMUOoKCcUOaHmM) U nose3eH
018 pepmuibHOCMU My*YUH®bI
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YNAYHWEHWNE OBPASOBAHNA
CMEPMbI

CeneH yny4yllaeT obpa3oBaHye cnepmbl, KOANYECTBO,
CTPYKTYPY, KAuecTBO, MOABUXHOCTb U GYHKLIO
CNepmMaTo30KA0B.

HOPMAJIbHOE
PYHKUMNOHWNPOBAHWE NPNAATKOB
ANYKA

CeneH Hy>XeH AN HOPManbHOro GYHKLUMOHNPOBAHUS
NPUAATKOB ANYKA, OPraHOB MY>CKOW MOJIOBOW
CUCTEMBI, CTY>XaLMX ANS A03PEBAHUS N HAKOMNNEHWS
cnepmaTo30MA0B.

CenieH ycunueaem nosioeoe 8se4eHue - Jlubuoo.



ButamMuH B3
10 mr

HUKOTWHOBAA
KNCAOTA

ynydyuweHwue
NPUTOKA KPpOBW

HUKOTVMHOBAA KNC/NOTA
YAYHLWAET MPUTOK KPOBW K
OPIFAHAM MAJTIOTO TA3A U
OUHNLWAET COCY/AHbI.



[TMPUAOKCMH CNOCOBEH MOHKXKATh
[1pONaKkTH. ¥ My>X4rH NoBbiLLeHne
ropmMoHa lNponakTrHa CHUXaeT BbipaboTKy
TeCTOCTepoHa, nogasnseT IMbmna0 v
yrHeTaeT NoN0BYH QYHKLMIO, OTPULLATE/IbHO
BAMAET Ha COCTaB CrepMbl.

BrTamMuH B6 yckopdaeT KoHBepcurio npejLlecTBeHHKOB

Takum o6pa3om, eumamMuH B6 coeguiHeHUI JodamumHa B caM JJopamMuH.
nogsiwiaem flogpamMuH, npu 3mom ObpasoBaBLUNiiCA HerpomegmaTop JodaMuiH, ABAAACH
CHux@caemcs liponakmuH, a 3mo OCHOBHbIM PerynaTopom cekpeuuu NponakTrHa,

cnoco6cmeyem noesiWeHUw

NMOHMXAET ero ypoBeHb (YemM 60/blLEe B KPOBOTOKE
ebipabomku TecmocmepoHa.

JopamMunHa, TeM MeHbLUe NMponakTnHa).
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CNEPMATOTIEHES3

donmesas KMcnota Heobxoarma ANs cnepMaToreHesa.

OHa yny4llaeT KOAMYeCcTBO 1 KauecTBO

CI'IepMaTO3OI/I,£I,OB.
0.2 mMr

AEPNUNT-CHVXKEHWE
KOJIMYECTBA 3AKYJNIATA

ccnepoBaHWS NOKA3bIBAKOT, UTO Npu geduunte
donreBon KNCNOTbI Yy MYy>XXUH HabNtoAaeTca CHUXEHWE
KOAMYecTBa 39KyNdaTa 1 HapyweHne mopdoaorum
CnepmMaTo30KAo0B.

YMEHbLUEHUE
KO/MTNYECTBA
NEDEKTHbIX
CMEPMATO301/0B

[Mpném BUTaMrHa B9 My>X4UrHaMy NnoMoraeT YyMeHbLUNTb
KONMYeCTBO fedeKTHbIX CNepMaToO30MA0B, TEM CaMbIM
CHMXXAst PUCK Pa3BUTUS NN0A4A C TEHETUYECKNMMU
aHOMaNAMMN.




CUHTE3S TECTOCTEPOHA

MNOBbIWAET CMHTE3 TECTOCTEPOHA

ButamuvH B12 KOAMMYECTBO N NOABUXHOCTb
CNEPMATO30U40B

0,002 mr A

yBENTNYNBAET KOJINHECTBO N NMOABNXHOCTb
crnepmMatTo3onaonB

BOPbBA C UMMNOTEHUWEN NNW
SPEKTUNBbHOWN ANCPYHKLUEN

BUTaMWH B 12 - HaTypasbHOE N MOLLHOE CPeaCTBO
AN19 60pbbbl C UMNOTEHLMEN NN 3PEKTUNbHOW
ANCOYHKUMEN

NPABU/IbHAA PABOTA HEPBHOW
CNUCTEMDI

OoTBeYaeT 3a NPaBU/IbHYI PaboTy HEPBHOW CUCTEMBbI
(NponagaetT Aenpeccus, Tpesora, 6ecnokoncTBo,
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[lokasaHa K NpPUUMEeHeHUIo:

BumamuHHo-pacmumensHelli Komnaekc CnepoMuH 8 COBOKYNHoCMuU 6U0AKMUBHBbIX
KOMNOHeHmMoe npedcmaesiemcs none3HsIM NPOOYKMOM KAK 018 MYyMCCKO20 OP2aHU3Ma, maK u
300p08bA HEeHWUH 014 ecmecmeeHHOli 8bIPA6GOMKU MYyMCCKUX U HCEHCKUX N0/108bIX 20PMOHO8E.

°* NoaAep>XaHNA HOPMAaJIbHOW NOTOBOW aKTUBHOCTU MYXXUYUH U
XKEHLWUH: YKPEeNn/JIeHNS MY>XCKOW aKTUBHOCTU (NOTeHUMNN),
nosioBoro Bne4vyeHusa (nméupo), ana popmmpoBaHuUa
Heo6xoAMMOro NCUXoPpU3nNoONOrNYecKoro HacTpos,;
——-} °* yKpenJieHNs MbILLEYHON aKTUBHOCTU N NPOYHOCTU KOCTHOM
TKaHW, B NepuoAa KJiMMaKkca y )XXeHLWH npeaoxpaHaeT oT
npe>xxaeBpeMeHHOro octeonoposa;



no

1 KATICYJIE

Cnoco6 npumeHeHUS:

1-2 PA3SA B AEHDb

NMOCNE EAbI
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CMAC/BO 3A
BHUMAHWE!

HALI CAUT: MEDMARK.UZ

I'ossoBHOM Oduc

Yauua OgatuH Tena, 249

KoHTakTHBIN TesiepoH

+99890 9504555

ITouTa

info@medmark.uz



